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      Starting with the Basics: Library Websites  

❖ According to Computers in Libraries this study concluded that almost all 
libraries have a website.  

 
❖ The populations sampled ranged from less than 10,000; 10,000-24,999; 

25,000-99,999; 100,000-499,999; and more than 500,000.  
 
❖ All libraries serving 25,000 or more had websites, as did all but two of 

those serving 10,000-24,999.  
 
❖ 83% of the smallest libraries (serving less than 10,000) had a web 

presence. Four of those libraries however, had a Facebook page.  



  Libraries with Mobile-Friendly Websites 

                Libraries were checked to whether they offered the following: 
 

1. Mobile Apps: A software application is downloaded by users to run on their smartphones or 
other mobile devices.  

 
1. Mobile version of the website: The URL redirects to a mobile site (for example, m.citylibrary.org) 

when viewed on a mobile device.  
 

1. Responsive design: The website is designed in a way that is accessible to a wide range of devices-
from smartphones to desktop and the use of fluid, proportion-based grids, as well as flexible 
images and media queries.  

   



                        A Look at the Numbers   

❖ Mobile apps were the most common type of mobile access that was found to be offered in 2012. 
Three in 5 of the largest libraries, about half (48% to 52%) of libraries serving between 25,000 
and 499,999; 1 in 5 (19%) of the libraries serving between 10,000 and 24,999; and 2% of the 
smallest libraries offered apps.  

 
 
❖ In contrast, mobile websites were found in only 2 in 5 (41%) of the largest libraries, about one-

fourth (23% to 25%) of libraries serving between 25,000 and 499,999; 1 in 5 libraries serving 
between 10,000 and 24,000; and 14% of the smallest libraries. Only 9 libraries from the sample 
had responsive sites.  



Libraries Using Social Media 

❖ The social media channels that are most frequently are Facebook, Twitter, YouTube, Instagram, 
LinkedIn, Tumblr and Snapchat.  

 
❖ Libraries should use social networks for promotion of programs, tips and tricks for online 

databases or Inter-library loan service, reader’s advisory.  
 
❖ In addition, a library that share photos and videos help the library come alive to its audience. 

Through networking and creating lasting connections, your relationship with your customers 

will be very strong online.   



          Media Consumption and All Generations 



              Baby Boomers and Video Streaming  



 
 
 
 

 
                 Millennials and Total TV Time 

 

❖ 41% consume live television. 
❖ 34% consume online television. 
❖ 15% consume DVR viewing. 
❖ 10% consume on-demand. 

 
❖ 46% of Millennials will specifically watch the shows that interest them. 
❖ 65% watch HULU(free version)  
❖ 27% watch VEVO 
❖ 23% watch Crackle 
❖ 54% watch Apple TV/Apple iTunes 
❖ 48% watch Amazon Instant Video  



                         Baby Boomers and Media Habits 

● Despite the ubiquity of online fitness offerings from Pilates videos on 
YouTube to indoor-cycling smartphone apps, fitness experts say aging 
boomers reluctant to go with the streaming flow want their home exercise 
in a DVD format. 

 
● Fitness DVDs generated $297.2 million in sales last year and are likely to 

remain popular with baby-boomers, according to market researchers, even 
as the industry’s giants turn their focus to Web-based technology. 

 
● Fitness DVD production grew at an annual rate of 7.7 percent in the five 

years to 2014, a report by market research company IBIS World showed. 



    Statistics for Patchogue-Medford Followers and Twitter 



                    Twitter Statistics by Geographical Location 



                 Analytical Statistics for Interests for PML 
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